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PARENTS OUTCOMES

VOLUNTEERS OUTCOMES

93%
of volunteers feel an
increased sense of
achievement.

86% of volunteers feel more
part of the community.

PLAYERS OUTCOMES

IMPACT OF THE STAND AND GOAL POSTS

The new seating stand has
enabled more families to
watch games and practices
in all weathers

PLAYERS
VIEWS

PARENTS
VIEWS

VOLUNTEERS
VIEWS

feel better as a parent
that their child is involved
in sports. 

71% of parents feel more part
of the community.

58% of parents feel less isolated.

84%

The new seating stand has
helped to improve NFA
Football Club’s image

The new goal posts has
helped to ensure NFA
Football Club are compliant
with legal requirements

The new goal posts has
allowed more practices to
take place

100% 75% 86%

93% 90% 86%

97% 86% 86%

80% 72% 78%

THE SOCIAL IMPACT OF 
NFA RHYL FOOTBALL CLUB

NFA Football Club received a grant of £20,000 facilitated by
Denbighshire Leisure through the Shared Prosperity Fund to
purchase a new seating stand and new goal posts.

90% of young people make
new friends

95% of young people have an
improved self-esteem
and mood. 

92% of young people feel their
physical health has
improved.

“Being a part of this amazing football
club feels like I have something to look

forward to on a weekend and seeing the
lads in training boosts my morale”

“Feels like a big family. I have
formed new friendships and so has
my child. Great opportunities for

children to play and develop.”

300 young people participate in practices and games every week.

On average, 400 parents attend football practices and games
every week with their children.

Up to 40 volunteers coaching and helping with the football
practices and games on a weekly basis.

*These are the percentages that either agreed or strongly agreed with the statements.*

*This is the social value results of the club, and all inputs and activities have been considered. *


